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ALMONDS REMAIN THE NUMBER ONE NUT
FOR GLOBAL NEW PRODUCT INTRODUCTIONS

ALMONDS OUTPACED FOOD INTRODUCTIONS IN 2022.
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MOST EVER GLOBAL NEW PRODUCT
INTRODUCTIONS WITH ALMONDS
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ALMONDS HAVE THE MOST GLOBAL
NEW PRODUCT INTRODUCTIONS
ACROSS KEY CATEGORIES
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ALMONDS SAW DOUBLE DIGIT
INNOVATION GROWTH IN
THREE KEY REGIONS
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PRODUCT INTRODUCTIONS WITH
ALMONDS ARE MORE LIKELY TO
FEATURE KEY HEALTH CLAIMS
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N> IT’S TIME TO GET INNOVATING WITH ALMONDS \="

Source: Innova Calendar Year 2022 New Production Introduction Report
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